NGHIEN CUU - TRRO D@‘

SU UNG DUNG CAC CONG CU XUC TIEN BAN HANG
POI VOI NGUOT TIEU DUNG TRONG KINH DOANH

Lé Thi Lan Hwong*

Trong béi canh canh tranh hién nay, cing véi s da dang héa san pham, nguoi tiéu dimg cé
rdt nhiéu lira chon. Hoat déng xiic tién ban hang — mgt cau phan quan trong trong truyén thong
marketing néi riéng va trong marketing hon hop néi chung, sé gitip cho cdc doanh nghiép thu
hiit dwoc khdch hang, tang heong mua tiép, ddy nhanh qud trinh ra quyét dinh mua ciia ho. Mot
trong nhitng quyét dinh quan trong khi thwc hién hoat dong xiic tién ban hang la xdc dinh cdc
cong cu xiic tién ban hang. Cac cong cu xic tién ban hang ngay cang dwoe sir dung da dang
hon, linh hoat hon tiy theo muc dich trong tieng giai doan kinh doanh. Bai viét ndy tdp trung
nghién cieu cdc cong cu xiic tién ban hang danh cho nguwoi tiéu ding tai Ha Ngi. S6 liéu thu
thdp dwoc tir 70 doanh nghiép cho thdy sw nhdn thire ciia cac doanh nghiép vé tam quan trong
ciia hoat dong xiic tién ban hang, mirc dg sir dung cdc c¢ong cu xiic tién ban hang va nghién
cieu ciing da chi ra moi quan hé chdt ché gita mire d sir dung cdc cong cu xiic tién ban hang
(tang qua, quay soé tring thudng, giam gid, giam gid theo so lwong) voi hiéu qua cia hoat dong
xiic tién ban hang. Mot sé goi ¥ véi cdc doanh nghiép ciing dwoce néu trong badi viét.

Tur khoa: cong cu xuc tién ban hang, hiéu qua xtic tién ban hang, xuc tién ban hang

1. Giéi thi¢u

Theo Low & Mohr (2000), cac doanh nghiép da
va dang ting cuong dau tu vao hoat dong xuc tién
ban hang. Cac doanh nghiép thudng phan bd téi
75% ngan sach danh cho truyén thong marketing
vao hoat dong xtic tién ban hang (Hellman, 2005).
Trén thi truong My, ty 1 ngan sach cho xtc tién ban
hang chiém khoang 60-75% ngan sach truyén thong
marketing; tang trung binh 1a 12%/nam (trong khi ty
1¢ tding ngan sach trung binh cho quang céo la
7,6%/ndm), ngan sach cho xuc tién ban hang dbi véi
ngudi tiéu dung tang gap doi so voi ngan sach cho
xuc tién ban hang ddi véi cac trung gian. Nguyén
nhan 1a do quyén luyc nha ban 1é ting 1én, sy trung
thanh vé& nhan hiéu giam sut, sy nhay cam vdi xic
tién ban hang tang lén, sy da dang ctia nhan hi¢u
khién Kkhéach hang c6 nhiéu lga chon, thi truong
ngay cang bi chia nho va su canh tranh ngay cang
khoc liét.

Hiép hoi Marketing cia My (AMA, Dictionary of
marketing terms) d4 dinh nghia vé xtic tién ban hang

nhu sau: “xiic tién ban hang la nhitng né lwc mar-
keting dwoc ap dung trong mot khoang thoi gian
dinh truoc, tac dong vao khdach hang, nguoi ban lé,
hodic nguoi ban buén dé khuyén khich viée ding
thir, ting nhu cau cia khdach hang”.

Xdc tién ban hang 1a mot cdu phan cua truyén
thong marketing néi riéng va ctia marketing hon
hop nodi chung (Huff and Alden, 1998 va Chandon
et al, 2000). Trong truyén théng marketing, xtic tién
ban hang thuong dugc két hop voi quang cio
va/hodc ban hang truc tiép. Trong d6 marketing hdn
hop néi chung, chién lugc vé gia va vé xuc tién ban
hang c6 mbi quan hé chit ché véi nhau. Doi lac rat
khé dé phan biét sy khac nhau vé gia 1a cho chinh
sach gia hay 1a do chinh sach xtic tién ban hang.
Chinh vi diéu nay ma Cummins (1998) cho rang can
phai tach xtc tién ban hang ra khoi cac cdu phan cua
truyén thong marketing va tr& thanh mot bién doc
1ap nhu nhirng bién khac cua marketing hdn hop.

Céac quyét dinh chu yéu trong xuc tién ban hang
bao gdm quyét dinh vé muc tiéu xtic tién ban hang,
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lya chon cong cu xtc tién ban hang, trién khai thuc
hién cac chuong trinh xtc tién ban hang va danh gia
hiéu qua cta chuong trinh xuc tién ban hang (Philip
Kotler, 2012).

Bai viét nay chi nghién ciru vé cac cong cu xiic
tién ban hang ddi v6i nguoi tiéu dung. Duya trén ly
thuyét vé xuc tién ban hang, bai viét dwa ra 7 cong
cu xuc tién ban hang bao gém 4 cong cu lién quan
dén gia va 3 cong cu phi gia ca. Dir liéu thu thap
dachi ra sy nhan thic cua cac doanh nghiép vé tam
quan trong clia cic cong cu xic tién ban hang. Cac
doanh nghiép véi loai hinh s¢ hitu khac nhau co6 su
nhan thirc khac nhau vé tam quan trong nay. Bén
canh d6, bai viét phan tich mtrc d6 str dung cac cong
cu va so sanh dé tim hiéu vé su khac biét trong tan
sudt st dung cta cac doanh nghiép. Ngoai ra, bai
viét cling da kiém dinh méi twong quan giita hi¢u
qué cua hoat dong xtic tién ban hang véi mirc do sir
dung céc cong cu nay nham tim hiéu xem sy danh
gi4 ctia cac doanh nghiép phu thudc vao tn suat sir
dung cong cu xuc tién ban hang nao 1a nhiéu nhét.

2. Co s6' 1y thuyét

Philip Kotler (2012) da dua ra cac cong cu xuc
tién ban hang cho nguoi tiéu ding bao gém hang
mau (Khuyén khich dung thir), phiéu mua hang
(gidy chimg nhan cho nguoi khach dugc giam mot
khoan tién nhat dinh hoic qua ting khi tring
thudng), hoan tra tién mit (sau khi mua hang, nguoi
tiéu dung gui hoa don dén nha san xuat dé duoc
hoan tra mot phan gia mua), giam gia, qua ting
(hang cho khong, qua tang thudng dugc kém cung
v6i viéc mua hang, c6 thé géi cung voi hang), ding
thir mién phi, khuyén mai két hop giita hai hodc
nhiéu hon cac thuong hiéu san pham véi nhau, thi
c6 thudng, x0 sb, bao hanh san phém, trung bay tai
diém ban, cau lac by khach hang trung thanh. Céac
cong cu xuc tién ban hang nay dugc Philip Kotler
chia thanh hai nhém: nhém trg gitip cho viéc xay
dung thuong hiéu (dung thtr san phdm, hang méiu
mién phi, thuong thuong xuyén,... nhém cac cong
cu c6 tac dong khong nhiéu (co thé co tac dong
nguoc chidu) t6i viéc xdy dung thuong hiéu bao
gdm giam gia, hoan tra lai tién,v.v.

Theo Smith (1998), cac cong cu xuc tién ban
hang cho nguoi tiéu ding bao gdm qua ting, phan
thuong, hang miu, gbi gia khac nhau, quay sd trang
trudng, giam gid, theo nhom san phdm (doanh
nghiép sé& ban cung hai san pham khac nhau véi gia

giam va trong mot thoi gian nhat dinh, vi du nhom
san pham xa phong + thudc danh ring).

Céc cong cu xtc tién ban hang cho ngudi tiéu
ding bao gdm cac cong cu lién quan dén gia va cac
cong cu phi gia ca. Cac cong cu lién quan dén gia
bao gdbm coupons (phiéu mua hang), giam gia, chiét
khau theo s lugng mua. Myc dich cua viée st dung
nhitng cong cu lién quan dén gi4 nay nhim ting
doanh s, ting thi phan, khuyén khich dung thir san
pham, va chuyén déi st dung nhiing thuong hiéu
khac (Shea,1996).

Khi x4c dinh cic cong cu xuc tién ban hang lién
quan dén gid, nguoi lam marketing can chi y t6i
“gi4 ky vong” va “gia khuyén mai” cua ngudi tiéu
dung. Gia ma nguoi tiéu ding str dung dé tham khao
trude khi ra quyét dinh mua 13 gia ma ho ky vong
(Thaler,1985). Gia nay con dugc goi la “giad tham
chiéu bén trong” dé so sanh voi “gia tham chiéu bén
ngodi” 1a gia ma nha san xuat dua ra (Klein va
Oglethorpe,1987). Vi dy, Honda Lead 2013, 125
phan khoi: Honda d& xuat gia 37,5 triéu/xe (gia
tham chiéu bén ngoai), nguoi tiéu dung ky vong
mua duogc xe d6 véi gia tir 38-39 tridu dong/xe (gia
tham chiéu bén trong). Vi gia khuyén mai, nguoi
tiéu dung cho rang ho da duoc “1ai”, tiét kiém duoc
tién va do vay phan (mg ctia ho mang tinh tich cuyc.
Gia khuyén mai tao ra anh huong khong tot vé dai
han d6i voi doanh nghiép. S6 lwong khach hang
mua tiép (I3p lai) khi khong c6 gid khuyén mai s&
giam xudng vi liic nay ngudi tiéu ding cho rang ho
dang bi “16”.

Viée ung dung cong cu xtc tién ban hang lién
quan dén gia thuong cé tac dung vé ngin han
(Sawyer, Dickson,1984). Khi mua san pham, ngudi
tiéu dung c6 thé st dung gia khuyén madi cua san
pham lam gia tham chiéu dé tir 46 x4c dinh gia giam
thap hon nira. Viéc thuong xuyén dua ra khuyén mai
vé gia co thé tao ra mot nhan thuc vé thuong hi¢u
v6i gia tri thdp hon va vi vay ho tri hodn viéc ra
quyét dinh mua cho dén khi san phim dugc giam
gia thém.

Uhl va Brown (1971) chi ra rang sy nhéan thic
ctia ngudi tiéu dung vé gia cua san phdm phu thude
vao bién do thay do6i gia. Khi khuyén mai 1a giam
gia 30%, 40% hoac 50% thi nhan thirc ciia nguoi
tiéu dung vé su tiét kiém co6 duogc tir cdc muc
khuyén mai d6 khong khac nhau nhiéu (Della Bitta,
Monroe,1980). Su khac biét 1on s€ xay ra néu nguoi
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tidu dung so sanh giita khuyén mai 10% va 40 hodc
50%. Ngudng cta xuc tién ban hang chinh 13 mirc
t6i thiéu cua giam gid ma tao ra su thay ddi trong
dinh mua cta nguoi tiéu dung (Luce va
Edwards,1958).

Cac cong cu xtc tién ban hang phi gia ca gop
phan ting cuong su trung thanh ciia nguoi tiéu
dung (Shea, 1996). Nhiing cong cu xuc tién ban
hang phi gia ca bao gém thanh vién cau lac bo (vi
du cau lac bo khach hang thén thiét,...), gia ting gi4
tri cho thuong hiéu, hang mién phi, qua ting (Shea,
1996). So v6i cac cong cu khuyén mai lién quan dén
gid, qua ting dem lai lgi ich khong nhiéu (Diamond
va Jonhson,1990), nhung no6 lai duy tri dugc nhén
thic ctia khach hang vé chit luong san pham,
thuong hi¢u.

Céc nghién clru da chi ra su da dang cua cac cong
cu xuc tién ban hang cho ngudi tiéu dung. Trong
gidi han bai viét nay, cac cong cu xuc tién ban hang
cho nguoi tiéu ding dwoc sir dung dé nghién ciru
chi bao gém nhiing cong cu du6i day (hinh 1).

3. Phwong phap nghién ctru

Nghién ctru vé viée tmg dung cac cong cu xiic
tién ban hang trong cic doanh nghiép thudc cac
thanh phan kinh té khac nhau 13 nghién ciru mé ta.
S6 liéu so cap dugc thu thap thong qua phuong phap
dinh luong (khdo sat cac doanh nghiép). Nhimng
doanh nghiép tham gia vao khao sat la nhiing doanh
nghiép dang kinh doanh trén dia ban Ha No¢i. Cac
doanh nghiép nay bao gom cong ty TNHH, cong ty
cb phan, tu nhan, doanh nghiép nha nudc va céac loai
hinh khac.

Nghién ctu vé€ cac cong cu xuc tieén ban hang
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thuong s€ dugc nghién ctru trén hai goc d9: khach
hang va doanh nghiép. Bai viét nay chi tap trung
nghién ctru dudi goc do doanh nghiép dé biét dugc
doanh nghiép c6 thyc sy quan tam dén hoat dong
nay khong, ho thuc hién hoat dong nay nhu thé nao.
Nghién ctru dudi goc do khach hang s€ la nghién
ctru tiép theo, trong thoi gian t6i dé danh gia sy
nhén thtc, thai d9, sy quan tdm, v.v ctia khach hang
t6i viée tng dung cac cong cu xuc tién ban hang cta
cac doanh nghiép.

Phiéu khao sat dwoc guri truc tiép t6i lanh dao
doanh nghi¢p hodc nhiing nguodi lam marketing
trong doanh nghiép. Phiéu khao sat dugc sir dung dé
thu thap thong tin vé tdm quan trong ctia hoat dong
xuc tién ban hang ddi voi nguoi tiéu dung, cua cac
cong cy xuc tién ban hang, va muc do st dung cac
cong cu xuc tién ban hang trong kinh doanh.Tng s6
phiéu duogc guri di 1 75 phiéu, sau khi thu vé va sang
loc thi sb phiéu con lai dugc dua sir dung 1a 70
phiéu. Céc cau hoi trong phiéu khao sat dugc xay
dung dua trén thang do cta Likert (tor 1-5). Vi cau
hoi vé tim quan trong thi muc diém 1 1a rat khong
quan trong, mirc diém 5 1a rit quan trong. Vi cu
hoi vé muc d6 thuong xuyén sir dung cac cong cu:
diém 1 thé hién rat it khi st dung, diém 5 thé hién
st dung nhiéu, thuong xuyén. Céu hoi danh gia
chung vé& hi¢u qua ctia hoat dong xtic tién ban hang:
diém 1 thé hién rat khong hiéu qua, diém 5 thé hién
rat hiéu qua. Trong nghién ctru ndy, hiéu qua cua
hoat dong xtic tién ban hang dwoc danh gia dya trén
su danh gia ciia doanh nghiép vé co cau va tinh hop
ly trong tan sut sir dung cac cong cu xuc tién ban
hang.

Phan mém dugc sir dung dé phan tich di ligu la

Hinh 1: Céc cdng cu xiic tién ban hang cho nguoi tiéu ding

Giam gid

Phiéu mua hang

Cong cu
xuc tién ban hang

Chiét khau theo s6 lwong

Téng khoi lwong
(gia khong doi)

Qua tang

Thi tim hiéu vé san pham
(tang qua, thuong)

Quay s6 tring thudng

(Nguon: tong hop ciia tac gia)
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phan mém SPSS 17.0 vé6i nhitng cong cu thong ké
nhu phan tich means, so sanh sy danh gia gitta cac
doanh nghiép (compare means), danh gia mdi quan
hé giita tAn sudt st dung cac cong cu xic tién ban
hang vé6i danh gia chung cua doanh nghiép vé hoat
dong nay (regression, phuong phap stepwise).

4. Két qua nghién ciru vé cac cong cu xiic tién
ban hang cho nguwoi tiéu dung

4.1. Dénh gid vé tim quan trong ciia hoat djng
xiic tién bdn hang- so sdnh véi cdc thanh phin
khdc trong truyén thong marketing

Céc doanh nghiép cho rang hoat dong xuc tién
ban hang twong ddi quan trong trong hoat dong
truyén thong marketing noi riéng va trong kinh
doanh no6i chung (3,36/5 diém), trong d6 47.2%
doanh nghiép cho riang hoat dong xuc tién ban hang
d6i voi nguoi tiéu dung 1a rat quan trong, 38,6% céac
doanh nghiép cho ring hoat dong nay twong dbi
quan trong, 14,3% cac doanh nghiép cho rang hoat
dong nay it quan trong, khong c6 doanh nghiép nao
cho rang hoat dong nay 1a khong quan trong.

Dir lidu khao sat ciing thé hién quan diém khac
nhau cia cac loai hinh doanh nghiép khi nhan xét vé
tam quan trong cta hoat dong xuc tién ban hang.
Céc doanh nghiép thudc so hitu nha nudc danh gia
tAm quan trong cua hoat dong xtc tién ban hang cao
nhat (3,7/5 diém), tiép dén 1a cic cong ty cb phan
(3,62/5 diém), cong ty tu nhan (3,38/5 diém), va cac
cong ty trach nhiém hitu han lai danh gia thap nhit
(2,93/5 diém). C6 thé thdy cac chuong trinh xtc tién
ban hang hién nay thuong duoc thuc hién bdi nhiing
cong ty 1on. Céc cong ty qui mo nhé hon thuong tap
trung vao thiét 1ap va phat trién quan hé trong kinh
doanh.

Néu so sanh hoat dong xuc tién ban hang véi sau
hoat dong khéc trong truyén thong marketing thi cac
doanh nghiép danh gia hoat dong xuc tién ban hang
dung thir 3, sau tim quan trong cua ban hang ca
nhan va marketing truc tiép.

4.2. Pdnh gid ciia doanh nghiép vé tim quan
trong ciia cdc cong cu xiic tién bdn hang trong xiic
tién bdn hing

Béang 1: So sanh sy danh gia vé tam quan trong ciia cac cong cu xuc tién ban

trong cac loai hinh doanh nghiép

s6 lugng | Giam gia | Thi tim ,
Giam | Thé mua |tang (gia gitr| theosd | hi€u san Quay so
Loai hinh cdng cty Tang qua| gia hang nguyén) lwong pham  |tring thudng
Tu Mean 3.00 3.25 3.00 3.00 3.13 2.50 2.50
nhan |\ 8 8 8 8 8 8 8
Std. Deviation .000 463 .000 .000 354 926 535
TNHH |Mean 321 3.31 328 334 3.31 3.10 3.07
N 29 29 29 29 29 29 29
Std. Deviation 412 471 455 484 .660 939 651
Cé‘ Mean 3.86 3.79 371 4.00 3.64 3.50 3.64
phan Iy 14 14 14 14 14 14 14
Std. Deviation 770 579 611 .555 745 1.019 745
Nha Mean 3.67 3.83 3.83 3.67 3.83 2.33 3.08
nuée |\ 12 12 12 12 12 12 12
Std. Deviation 778 718 718 778 .389 937 1.240
khac  [Mean 3.14 3.14 3.00 3.57 3.71 229 2.57
N 7 7 7 7 7 7 7
Std. Deviation 378 378 .000 787 951 488 535
Panh |Mean 3.39 3.47 3.40 351 3.49 2.99 3.07
gia N 70 70 70 70 70 70 70
chung .
Std. Deviation 621 .583 575 631 .676 970 .840
Nguon: Piéu tra cua tic gid
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Nhin chung, cic cong cu xic tién ban hang duoc
danh gi4 1a twong dbi quan trong. Trong dé, viéc
tang sb lugng (gia gitr nguyén) duoc danh gia 1a c6
mirc d6 quan trong cao nhét (3,51/5 diém), tiép theo
1a chiét khau, giam gia, th¢ mua hang, cudi cung la
hinh thirc thi tim hiéu vé san phim (dugc dénh gia
thap nhat: 2,99/5 diém).

Méi quan hé gitra loai hinh c6ng ty va su danh gia
vé tAm quan trong cua cac cong cu xac tién ban
hang dugc thé hién trong bang 1.

Cong cu xic tién ban hang dugc cac cong ty tu
nhan danh gia quan trong nhiéu hon la giam gia va
giam gia theo s6 lugng. Sy danh gia ciia cac cong ty
TNHH ciing tuong tu: ting s6 luong (gia gitt
nguyén), giam gia va giam gia theo s lwong 1a quan
trong nhiéu hon. Cac cong ty cd phan ciing danh gia
mirc 46 quan trong cao hon cho cac cong cu ting s6
luong (gia gitt nguyén), tang qua, giam gia. Cac
cong ty thudc so hitu nha nude co sy danh gia vé
mirc d6 quan trong tap trung vao bdn cong cu: giam
gia theo s6 luong, ting s6 lwong (gia khong doi),
giam gia, qua tang.
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Nhu vay co thé thdy, cac doanh nghiép van tap
trung va danh gia cao vé tAm quan trong cta cac
cong cu xuc tién ban hang co lién quan dén gi.

4.3 Danh gia mirc dp si dung cdc cong cu xic
tién bdn hang

Cac cong cu duoc su dung voi muac do, tan sut
khac nhau tiy theo muc dich cu thé trong timg giai
doan trong kinh doanh. Hai cong cu dugc cac doanh
nghiép thudng st dung nhiéu 1a ting sé luong (gia
khong d6i) (3,33/5 diém) va giam gia theo s6 luong
(3,36/5 diém), cong cu dung thu ba vé tan suét sir
dung 14 ting qua, tiép dén 1a giam gia (3,13/5 diém).

Tan suét str dung cac cong cu trong cac loai hinh
cong ty co su khac biét. Ddi voi cong ty tu nhan, hai
cong cu duogc sir dung nhidu nhét 13 ting s6 lugng
(khong thay doi gid) va giam gia theo sb lwong. Tuy
nhién, hai cong cu dugc st dung nhiéu tiép theo lai
1 thi tim hiéu vé san pham va quay s tring thuéng.
Diéu nay ciing tuong tu ddi véi cac cong ty TNHH.
Tuy nhién, cac cong ty c¢6 phan va s¢ hitu nha nuéc
lai c6 danh gia khac, hai cong cu thi tim hiéu san

Bang 2: So sanh mirc d9 sir dung cdc cong cu xiic tién ban trong céc loai hinh doanh nghiép

s6 luong
’ tang (gid | giam gid | Thitim | Quay sO
Phi€u mua giir theo s6 |hi€u vésan| tring
Loai hinh cong ty Tang qua | Giam gia hang nguyén) | lugng pham thudng
Tu  |[Mean \ 2.25\ 2.50 2.50 3.00\ 3.00 2.63 2.63
mhan Iy | 8| 8 8 8| 8 8 8
Std. Deviation | 463 535 535 000 756 1.506 518
TNHH [Mean \ 3.00\ 3.00 293 3.14\ 3.14 3.29 3.14
N | 28] 28 28 28| 28 28 28
Std. Deviation | 861 720 813 756/ 848 897 651
C6  |Mean \ 3.88\ 3.75 3.75 4.00\ 3.63 325 3.50
han
p N | 16| 16 16 16| 16 16 16
Std. Deviation | 806| 683 683 516 719 1.238 1.155
Nha  |[Mean \ 3.50\ 3.80 3.80 3.70\ 3.80 2.90 3.20
woe N | 10| 10 10 10| 10 10 10
Std. Deviation | 1269 1.135 1.135 823 422 1.101 1.398
Khac |Mean \ 3.00\ 2.13 1.88 2.50\ 338 225 2.13
N | 8| 8 8 8| 8 8 8
Std. Deviation | 535 835 991|  1.604  1.061 886 835
Total |Mean | 3.19] 3.13 3.07 3.33] 3.36 3.03 3.06
N | 70| 70 70 70| 70 70 70
Std. Deviation | 967 947 1.026 928 817 1.116 991
Ngu&n - Piéu tra cua tdc gia
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phim, quay s6 trang thuong it dwoc cic doanh
nghiép thudc hai loai hinh s¢ hiru nay sir dung. Ddi
vGi cac cong ty cb phan, cong cu duge s dung
nhiéu 1a ting s6 lugng (gia khong ddi), ting qua,
giam gia va phiéu mua hang. Dbi v6i cac cong ty
thugc s¢ hitu nha nudc, nhiing cong cu duogc st
dung nhiéu 14 giam gia, phiéu mua hang, giam gia
theo sb luong va tiang s lugng (gia khong doi).

Cac cong ty tu nhan va TNHH khong danh gia
cao vé tam quan trong cua hoat dong xtc tién ban
hang, chinh vi vay khi thyc hién ho thuong st dung
cac cong cu phi gia ca. Nguoc lai, cic cong ty co
phan va s¢ hitu nha nudc lai thuong st dung cac
cong cu lién quan dén gia va coi do 1a nhitng cong
cu canh tranh htru hiéu.

4.4. Pdnh gid chung vé hoat dpng xiic tién bdn
hang-méi quan hé giiva mirc d sir dung cdc cong
cu va hiéu qud hoat dpng xiic tién bin hang

Céac doanh nghiép cho rang hoat dong xuc tién
ban hang chua dat hiéu qua cao (3,07/5 diém). Chi

¢6 27,2% céc doanh nghiép cho rang hoat dong xuc
tién ban hang dat hiéu qua cao.

Su tac dong ctia mirc do sur dung céc cong cu xuc
tién hang hang dén két qua cua hoat dong xuc tién
ban hang duoc thé hién trong ham hdi qui dudi day
(két qua xur 1y dit liéu dugc thyc hién bang phuong
phap hoi qui stepwise trén phan mém SPSS: cac
bién dugc wéc lugng theo tiéu chudn lya chon
chuyén tiép va loai bo dan. Cac bién dap ung tiéu
chuan, nhung néu khong c6 y nghia thong ké bén
virng d6i v6i mo hinh hdi qui thi s& bi loai bo). Nhur
vay, qua phan tich Iy thuyét, c6 thé thiét 1ap mé hinh
thé hién moi quan hé nhu sau:

HQXTBH=B, + B,*tang qua, + B,*giam gia,
+B;*phieu mua hf:mgi +B,*Tang so luong, +
B*Giam gia theo so lugng, + B *Thi tim hieu san
pham, +B, *quay so trung thuong; +¢,

Theo phuong phép stepwise, md hinh cudi cung
1a mé hinh phu hop nhat, & ddy moé hinh 4 trong
bang 3 1a m6 hinh dugc Iya chon.

Bang 3: ANOVA-méi quan hé giira cac bién

ANOVA®

Model Sum of Squares df Mean Square F Sig.

1 Regression 37.284 1 37.284 86.355 .000*
Residual 29.359 68 432
Total 66.643 69

2 Regression 42.646 2 21.323 59.534 .000°
Residual 23.997 67 358
Total 66.643 69

3 Regression 45.791 3 15.264 48.311 .000°
Residual 20.852 66 316
Total 66.643 69

4 Regression 47.714 4 11.928 40.961 .000¢
Residual 18.929 65 291
Total 66.643 69

a. Predictors: (Constant), cong cu k.mai: tang qua

b. Predictors: (Constant), cong cu k.mai: tang qua, cong cu k.mai: quay so trung thuong

c. Predictors: (Constant), cong cu k.mai: tang qua, cong cu k.mai: quay so trung thuong,

cong cu: giam gia

d. Predictors: (Constant), cong cu k.mai: tang qua, cong cu k.mai: quay so trung thuong,

cong cu: giam gia, cong cu k.mai:chiet khau so luong lon

e. Dependent Variable: Danh gia chung HQ XTBH

Nguon: Piéu tra cua tac gia
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Két qua phan tich cho thiy p(F)=0.000<0.05 nén
c6 thé khing dinh ton tai mdi quan hé giita cac bién:
hiéu qua cta hoat dong xtc tién ban hang véi cac
cong cu khuyén mai ngudi tiéu dung nhu ting qua,
giam gia, giam gia theo sd luong, quay sb trang
thuong.

Bang 4 cho thiy tat ca cac gia tri sig.=p(t) tuong
g voi cac bién déu <0.05 (tang qua (0.000), quay
s6 tring thuong (0.000), giam gia (0.004), giam gia
theo s6 luong (0.012)). Nhu vy c6 thé khang dinh
cac bién s nay co y nghia trong mo hinh.

M5 hinh thyuce té duge thiét 1ap nhu sau:

HQXTBH= -0,542 + 0,374*Tang qua, +
0,323*quay s trang thuong, + 0,206*giam gia,
+0,239*giam gia theo s6 luong;

Phuong trinh trén cho thay, véi mot cap do thay
d6i trong tan suit sir dung hinh thirc khuyén mai
tang qua thi hidu qua hoat dong xuc tién ban hang
tang 1én 0,374 ce”ip do; voi mot c?ip d6 thay ddi trong
tan sudt so dung hinh thirc khuyén mai quay sb
trang thudng thi hidu qua hoat dong xtc tién ban

NGHIEN CUU - TRRO B@ ‘

hang tang 1én 0,323 cap do; véi mot cap do thay doi
trong tan suat st dung hinh thirc khuyén mai giam
gia thi hiéu qua hoat dong xuc tién ban hang ting
1én 0.206 cap do; vi mot cap do thay ddi trong tin
suét str dung hinh thirc khuyén mai giam gia trén s6
luong thi hiéu qua hoat dong xuc tién ban hang tang
1én 0,239 cép do.

Bang dit liéu 5 thé hién mbi quan hé giita cac bién
trong md hinh hdi qui ¢ trén. R2=0.716 thé hién mdi
quan h¢ chit ché giita cac bién, diéu nay c6 nghia la
bén bién (ting qua, giam gia, giam gia trén sd
luong, quay s trung thuong) giai thich dwoc 71,6%
hiéu qua hoat dong xtic tién ban hang.

5. Két luan va goi y dbi véi cac doanh nghiép

Nhin chung hoat dong xtc tién ban hang c6 tac
dong ca vé ngin han va dai han. Trong ngin han
hoat dong xuc tién ban hang s€ dem lai nhiing loi
ich v& vat chat va tinh than nhiam gitp cho ngudi
tiéu dung dua ra quyét dinh nhanh hon, nho thé ma
cac doanh nghiép c6 thé ting duoc lugng hang ban,
doanh sb ban hang. V& mit dai han, xuc tién ban

Béang 4: H¢ so twrong quan cua cac bien

Coefficients
Standardize
Unstandardized d Collinearity
Cocfficients Coefficients Statistics
Toleranc
Model B Std. Error Beta t Sig. e VIF
1 (Constant) .651 272 2.393 .019
tang qua .760 .082 748|  9.293 .000 1.000| 1.000
2 (Constant) 271 267 1.018 313
tang qua .539 .094 5301 5742 .000 .630| 1.588
quay so trung thuong 354 .092 357 3.869 .000 .630] 1.588
3 (Constant) -117 279 -420 .676
tang qua 456 .092 449 4959 .000 578 1.729
quay so trung thuong 341 .086 3441 3964 .000 628  1.592
giam gia 225 .071 235 3.155 .002 853 1.172
4 (Constant) -.542 315 -1.722 .090
tang qua 374 .094 368 3988 .000 512 1.953
quay so trung thuong 323 .083 326/  3.889 .000 .624|  1.604
giam gia 206 .069 2151 2990 .004 .843|  1.186
giam gia theo so 239 .093 198 2.570 .012 734 1.363
luong

a. Dependent Variable: Danh gia chung HQ XTBH
Nguoén: Diéu tra cia tic gid
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Bang 5: Kiém dinh mirc d9 quan hé giira cic bién trong md hinh hdi qui

Model Summary*

Adjusted R|Std. Error of]
Model R R Square [Square the Estimate  |Durbin-Watson
1 748 .559 553 .657
2 .800° 640 629 598
3 .829°¢ .687 .673 562
4 846° 716 .698 .540 1.982

a. Predictors: (Constant), cong cu k.mai: tang qua

b. Predictors: (Constant), cong cu k.mai: tang qua

, cong cu k.mai: quay so trung thuong

c. Predictors: (Constant), cong cu k.mai: tang qua, cong cu k.mai: quay so trung thuong, cong cu

k.mai:giam gia tren the mua hang

d. Predictors: (Constant), cong cu k.mai: tang qua, cong cu k.mai: quay so trung thuong, cong cu

k.mai:giam gia tren the mua hang, cong cu k.mai:

chiet khau so luong lon

e. Dependent Variable: Danh gia chung HQ XTBH

hang tao cho nguoi tiéu dung trd nén nhay cam véi
gia hon, anh hudng t6i hinh anh thuong hiéu va nhu
vay v0 hinh chung lam giam lugng khach hang mua
tiép néu nhu khong c6 cac chuong trinh khuyén
mai. Trén thuc té, viéc chuan hoa cac cong cu xuc
tién ban hang 1a viéc rat kho vi su tac dong cua van
hoéa, luat phap, nén kinh t¢ & noi ma doanh nghiép
kinh doanh.

Nguoi tiéu dung thich cac chuwong trinh khuyén
mai cta cac doanh nghiép. Péi vdi ho, cac chuong
trinh khuyén maii s& gitip cho ho tiét kiém tién, gia
tang gia tri, va nhiing loi ich vé tinh than nhu duoc
giai tri, duoc thé hién ban than, dugc kham pha. Hay
noi cach khac, mdi cong cu khuyén mii déu co loi
ich riéng c6 cua nd. Chinh vi vay, viéc xac dinh
dung cac cong cu xtc tién ban hang phul hop véi thi
truong muc tiéu, muc tiéu cta doanh nghiép, trong
ngan sach cho phép... 1a diéu quan trong dbi véi cac
doanh nghiép.

Cac doanh nghiép khac nhau c6 nhan thic va

Tai liéu tham khao:

Nguon: Piéu tra cua tdc gid

muc do sir dung cac cong cu khuyén mai khac nhau.
Diéu nay cho thdy dung nhu nhimg nghién ctu
truée di néu ra: rat khé dé chuan hoa cac cong cu
khuyén mai. Viéc sir dung cong cu khuyén mai nao
la tuy thude vao sy linh hoat va ngan sach ctia doanh
nghiép. Cac cong cu nay sé thay doi theo thoi gian.

Nghién ctu ciling da chi ra mtrc d§ st dung cac
cong cu co6 anh huong toi hi€u qua cua hoat dong
xuc tién ban hang v6i nhitng mirc d6 khac nhau va
tuy thudc vao loai hinh cua cac doanh nghiép. Cac
doanh nghiép can phai can dbi trong viéc st dung
cac cong cu d6. Mac du hiéu qua hoat dong xtc tién
ban hang c6 mdi quan hé duong véi giam gia, chiét
khdu nhung cic doanh nghiép can phai rat than
trong trong viéc st dung cong cu lién quan dén gia
nhu giam gid, chiét khau theo sé lugng mua. Mot
trong nhling nguyén nhan do la nguoi tiéu dung
thuong quan niém gia giam gan véi su thay doi vé
chat luong, tham chi c¢6 thé cho 1a chat lugng
thap.OJ
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Applying sales promotion tools for consumers in business
Abstract:

Consumers have many choices in choosing product because of intensive competitive and product diversi-
fying. Sales promotion - a critical component of integrated marketing communication and marketing mix,
will play an important role in attracting consumers, increasing repurchase rate. In using sales promotion,
a company must select tools-an important decision. Sales promotion tools arve diversified and flexible in
specific objectives. The research focus on sales promotion tools for consumer in Ha Noi context. The data
that are collected from 70 companies shows about their recognition of sales promotion s importance. It also
shows about frequency and effectiveness in using sales promotion tools. Based on regression model, the
research shows relationship between sales promotion tools (especially price-off, gift, sales off based on
number of bought product, lottery/sweepstake) and sales promotion effectiveness. In the other words, the
sales promotion effectiveness is depend on frequency in using sales promotion tools. The research conclu-
sion gives implication and some suggestions for companies.
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